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With 25 years of experience, Community Arts 
Resources creates opportunities to engage with 

culture and community.  Through the navigation of 
the urban landscape, CARS develops new models 
for the design and activation of public space.  Our 

work is built upon the principles of strategic 
collaboration, connectivity, exploration and 

celebration.
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For four Saturday nights 
this past August, 

Angelenos discovered the 
excitement and magic of 

LA’s hidden urban treasure

Chinatown Summer Nights

www.chinatownsummernights.com

8/7 - 8/14 - 8/21 - 8/28
2010
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But first, how we got there...



April 2009: 
the CRA/LA engages New 

York-based 
Project for Public Spaces 
to facilitate a community 

visioning process to 
enliven key public spaces 

around Chinatown



Making Chinatown A World-Class Cultural Capital 
beginning with 

Central Plaza, West Plaza and Bamboo Plaza

•Exciting & Active
•Walkable
•Tasty
•Sustainable

•Bright
•Artistic
•Inter-generational
•Cinematic

A Community Vision:



Making Chinatown A World-Class Cultural Capital 
beginning with 

Central Plaza, West Plaza and Bamboo Plaza

•Organize a Night Market

•Bring Grand Star and 
Hop Louie Nightlife Outside

•Encourage Food Vending

Short Term Improvements:



December 2009: 
the CRA/LA engages 
Los Angeles-based 

Community Arts Resources 
(CARS) to translate the 

community’s placemaking 
vision into a catalytic 

project





What CARS found in 
Chinatown

•pedestrian-friendly
•architecturally-significant
•new merchants, galleries, 
restaurants, and bars
•public transit accessible







What CARS found in 
Chinatown

•low foot traffic
•little to no night-time activity
•empty or closed storefronts





The Challenge:
To bring back the excitement and magic of Chinatown at 
night and work to transform and re-launch Chinatown’s 
brand.



•Music & Dancing - KCRW 
Partnership
•Large-Scale Video Projections
•Food Trucks and Local 
Restaurants
•Outdoor Seating
•Local Bars
•Cooking Demonstrations
•Family-friendly Activities

•LA Craft Experience Market
•Local Merchant Discount 
Program
•Clean Restrooms
•Valet Parking and Free Bike 
Valet
•Rebranding 
•Marketing & Viral Outreach

Elements to Success



Marketing & Outreach





Key Partnerships

CPA ChungKing
Plaza
Association

Chinatown Service Center
Chinese Historical Society of Southern California

Chinese American Citizens Alliance
The Los Angeles Firecracker Run Committee 
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TECH ECO DO GOOD DIY EAT/DRINK NIGHTLIFE MUSIC SCREEN

« In development: A real power suit | Main | Your Los Angeles: She's game for gaming »

KCRW spins a summer of free music »

11:15 AM PT, June 10, 2010

  

In middle school, my mom used to drop me off at One Colorado in Old Town Pasadena with money for a movie and

instructions not to wander more than two blocks in any direction. I’ve since gotten my driver’s license, a Tiffany & Co.

has replaced the cavernous United Artists theater, and One Colorado is now hosting all-age rock concerts.

On Saturday, One Colorado — a cobblestone plaza nestled between Fair Oaks and DeLacy avenues south of

Colorado Boulevard — will host the inaugural concert of Summer Nights, KCRW’s free outdoor music series. KCRW

DJ Dan Wilcox will open the show at 7:30 p.m. for an acoustic set by rock band Hot Hot Heat. 

They had me at free.

All of the Summer Nights series — 13 outdoor shows, including nine live bands — are free and open to the public.

“KCRW is a public station, so the community really supports us. This is our way of saying thank you to our listeners,”

said Rachel Reynolds, KCRW’s music publicity director. Known for supporting local and emerging artists who wouldn’t

otherwise get air time, the station also is “hoping to get these bands known to a broader audience.”

Perhaps KCRW will do the same for Old Town, bringing folks out to the strip of Colorado Boulevard between Pasadena

Avenue and Arroyo Parkway that, in the last decade, has morphed from a hodgepodge collection of storefronts into a

cohesive, eclectic and upscale shopping and dining center more appropriate for the area.

“While we have presented events and shows in Pasadena before, this is the first time we've ever produced a KCRW

event there," Reynolds said. "One Colorado contacted us and we leaped at the chance to bring our music

programming to Pasadena."
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Pedestrians make their way through Central Plaza on Broadway in Chinatown. Chinese themed-shops and restaurants
are clustered around the plaza, but few stay open after dark. (Mel Melcon, Los Angeles Times / February 25, 2010)

Once the hub of Chinese American life, the area northeast of downtown is a virtual ghost town

after dark.

By Hugo Martín, Times Staff Writer

May 8, 2010
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L.A.'s Chinatown tries to draw more nighttime
visitors
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By the light from a Chinatown bakery, Steve and Isela Gibbs

snacked on cake at an outdoor table as the last few of the day's

tourists wandered through nearby Central Plaza, under

hanging red paper lanterns.

At night, the shuttered buildings adorned with Chinese

symbols and crowned with graceful upward-arching roofs

gave off a ghost-town feel.

"It's Saturday night, and it's dead," said Steve Gibbs, a visitor

from San Diego.

Once the hub of Chinese American life in Los Angeles, the

24-block neighborhood northeast of downtown has lost much
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The Latest | NEWS AS IT HAPPENS

Country singers Blake Shelton, Miranda Lambert

engaged - Ministry of Gossip 05/11/2010, 3:00 p.m.

Sizing up the Lakers-Phoenix matchup - Lakers Blog

05/11/2010, 2:44 p.m.

USC football: Pete Carroll does not expect NCAA

sanctions - The Fabulous Forum 05/11/2010, 2:43 p.m.

U.S. labor secretary to speak at Lawndale charter

school graduation - L.A. Now 05/11/2010, 2:39 p.m.

Oxnard school district investigates reports that two

middle school students engaged in sex during class

- L.A. Now 05/11/2010, 2:36 p.m.
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Stats & Anecdotes

•10,000 visitors on 8/7 and 17,000 on 8/28
•Restaurants filled to capacity (two even ran out 
of rice on 8/7!)
•Retailers saw increased sales and extended 
their hours (many stayed open till Midnight)
•Merchants still getting CSN repeat customers 
tracked through coupons and customer feedback



Stats & Anecdotes

•San Gabriel Valley Chinese community came to 
Chinatown - many for the first time
•Many who grew up in Chinatown came back 
for the first time since their childhood
•Many first-time visitors to Chinatown from all 
over Los Angeles



Community 
Recommendations

•Repeat the formula - it worked!
•More often
•Expand footprint to Bamboo Lane and Plaza
•Begin earlier in the day and expand family-friendly 
activities
•More cultural offerings
•Connect Gold Line to CSN 



CSN 2011
coming soon...



Little Tokyo Design Week: 
Future City

July 13 - 17, 2011



Little Tokyo Design Week: Future City celebrates the 
power and energy of cutting edge design and 
technology now emerging from Japan and its 
intersection with current trends materializing in Los 
Angeles.  

July 13 - 17, 2011www.ltdesignweek.com
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Hitoshi Abe
Chair, UCLA Dept. of Architecture

Principal, Atelier Hitoshi Abe

Jon Kaji
President, Kaji & Associates/Nikkei Center

Little Tokyo Design Week Steering Committee

produced by: Community Arts Resources

Future City
Collaboration



Design’s ability to move us towards a more sustainable 
and creative urban lifestyle is at the heart of this five-
day festival.



Future City Elements:

•Museum Exhibitions
•Container Galleries
•Student Exhibits
•Public Dialogue 
•Public Events
•Food and Retail













HOP WOO BARBEQUE 
SEAFOOD RESTAURANT

Y Y Y Y Y Y Y Y 

25% o! total purchase.

845 N. BROADWAY
LOS ANGELES, CA 90012

P. 213-617-3038

GOOD TILL 12/31/10

GOLDEN CITY 
RESTAURANT

Y Y Y Y Y Y Y Y 

10% o! dinner only 
with free dessert. 

960 N. HILL STREET
LOS ANGELES, CA 90012

P. 213-253-2660

NO EXPIRATION 

FULL HOUSE 
SEAFOOD RESTAURANT

Y Y Y Y Y Y Y Y 

10% o! total purchase.  
Valid between 11 am & 1 am. 

963 N. HILL STREET
LOS ANGELES, CA 90012

P. 213-617-8382

NO EXPIRATION 

NEW DRAGON 
SEAFOOD RESTAURANT

Y Y Y Y Y Y Y Y 

20% o! dinner only, from 5 pm to 10 pm. Dine-in 
and Take-out, $25 minimum purchase. Cannot be 
combined with other special o!ers. Not valid on 

holidays. Limit one coupon per transaction. 

934 N. HILL STREET
LOS ANGELES, CA 90012

P. 213-626-6050

GOOD TILL 12/31/10

GOLDEN DRAGON  
RESTAURANT

Y Y Y Y Y Y Y Y 

25% o! dinner only, 3 pm – 10 pm, 
not including banquets, or combined 

with other special o!ers.

960 N. BROADWAY
LOS ANGELES, CA 90012

P. 213-626-2039

GOOD TILL 11/15/10

FOO CHOW 
RESTAURANT

Y Y Y Y Y Y Y Y 

15% o! total purchase.  

949 N. HILL STREET
LOS ANGELES, CA 90012

P. 213-485-1294

GOOD TILL 08/31/10

QUEEE SUSHI STATION  
& PORTUGUESE CUISINE

Y Y Y Y Y Y Y Y 

10% o! total purchase, for 
lunch and dinner.

643 N. SPRING STREET
LOS ANGELES, CA 90012

P. 213-221-7870

GOOD TILL 09/30/10

OOGA 
BOOGA

Y Y Y Y Y Y Y Y 

Free Ooga Booga pin with visit. One 
per customer. Only available during 

Chinatown Summer Nights.

943 N. BROADWAY
LOS ANGELES, CA 90012

P. 213-617-1105

GOOD TILL 08/28/10
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SpaceFinderLA

www.spacefinderla.org

This free online resource for the 
creative community and the general 
public provides an online searchable 
database of creative spaces in the 
County of Los Angeles.
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